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When  we  began  the  process 

of  rebuilding  boston's  park  system 

in  1  986,  we  knew  we  would 

need  to  enlist  residents, 

neighborhood  groups,  and  the 

business  community. 

But  first  we  had 

to  prove  our  commitment. 

Capital  improvements, 

innovative  programming  and  a 

wide-ranging  education  effort 

won  people  over.    now,  with  your 

support,  Boston's  parks  are 

thriving.   The  summer  of '91 

clearly  showed  that  when  public 

initiatives  win  private  support,  the 

results  are  truly  exciting. 

Larry  Dwyer,  [ 
Commissioner  of  Parks  and  Recreation 


Boston's  Parks  and  Recreation  Department 

has  forged  a  special  alliance  with  the 

business  community,  and  the  results  have 

benefited  every  neighborhood  in  the  city.    i 

congratulate  the  companies  that  have  led  the 

way  in  these  joint  programming  ventures. 
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Raymond  L.  Flynn, 

Mayor  of  Boston 
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This  summer,  the  restored 

White  Stadium  and  the 

pastoral  setting  of  olmsted's 

Franklin  Park  came  alive  with 

city  kids  honing  their  volleyball, 

soccer,  tennis,  football, 

and  track  skills. 


The  Boston  Coordinating 


Committee  (The  Vault) 


helped  make  it  possible.   the  sports 

Camp  program  ran  four 

two-week  sessions  providing 

high  caliber  coaching  and  high 

caliber  fun  for  boston  kids. 

7,000  KIDS 

July-August 
White  Stadium,  Franklin  Park 

Supported  by  the 
Boston  School  Department 


The  25th  Annual  U.S.  Youth 

Games  could  have  paused 

to  say,  "This  competition  was 

brought  to  you  by 


fox  saw  to  it  that  thousands 
of  kids  had  the  chance  to 

compete,  then  sent  78 

metro-boston  kids  to  the 

nationals.    next  year,  boston 

hosts  the  finals. 

2,000  kids  and  8,000  families 

May— August 
Neighborhood  sites  &  Atlanta 

Supported  by 
Coca-Cola,  U Mass/Boston 


Sometimes,  the  shoe  just  fits  perfectly. 
Such  was  the  case  when 


launching  its  new  line  of 

ilacktops™  athletic  shoes,  sponsored  the 

blacktopping  of  the 

basketballcourts  at  town  field  in 

Dorchester.  Reebok  also 

sponsored  a  citywide  basketball 

TOURNAMENT,  where  56  men's  and 

women's  teams  competed  for 
bragging  rights  as  boston's  best. 

1,000  KIDS 

June— September 
Neighborhood  parks 
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We  called  the  series, 

"Cablevision  was  thrilled 

with  the  tremendously 

successful  1991  Party  in  the 

"Cablevision's  Party  in  the  Park," 

AND  INVITED  THE  WHOLE  CITY  TO  JOIN  THE  FUN. 

It  seems  everyone  came,  blanket  and  picnic 

Park  concert  series. 

BASKET  IN  HAND,  WHILE  CABLEVISION  PROVIDED  THE              THE  PARTNERSHIP  WITH  THE  PARKS 

FIRST  RATE  TALENT  IN    12  DIFFERENT  SETTINGS. 

Department  has  helped  us 

THE  GRAND  FINALE: 

to  reach  out  to  the 

Willie  Nelson  on  the  Common. 

neighborhoods,  thereby  serving 

our  subscribers  better 

50,000  adults  and  families 

while  having  fun  in  the  process." 

July— September 

Downtown  &  neighborhoods 

Dick  Clark,  General  Manager, 

Cablevision  of  Boston 

Supported  by  HBO,  The  Nashville 

Network,  SportsChannel, 

Country  Music  Television,  the 

MBTA,  and  The  Boston  Herald 
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The  Boston  Five 


s  an  old  friend  of  boston  parks 

and  Recreation.   This  year  they 

helped  bring  junior  golf, 

a  Mother's  Day  celebration, 
and  ten  neighborhood  concerts 

to  appreciative  bostonians. 

8,000  kids,  seniors,  and  families 

May-August 

Downtown  &  neighborhoods 

Supported  by 

The  Boston  Herald 

and  the  MBTA 


two  very  special  days  got 

summer  off  to  a  great  start: 

Arnold  Schwarzeneggar's 

"Fitness  Day  In  the  Park," 

and  the  annual  "klte  festival." 

While  the  former  talked  about 

getting  and  staying  in  shape,  the  later 

was  about  getting  and 

staying  in  touch  with  neighbors  and 

with  city  greenspace. 

25,000  kids  and  parents 

May 

Boston  Common  a  Franklin  Park 

Supported  by  the  Boston  Athletic 

Association,  Adidas,  WLVI  TV  56,  Boston 

Squash  Club,  Exceed,  and  WILD— AM 
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Wednesday  Evenings  on  the 

Plaza   is  a  venerated,  23-year  Boston 

tradition,  and  it  just  keeps 

getting  better.   Weekly,  about 

10,000  people  are  entertained 

by  local  and  national  favorites. 

Sponsors  like 


WPLM,  Eau  de  Vie, 


Haymarket  Bank,  and  Union 


Oyster  House 


make  it  happen. 

80,000  adults  and  seniors 

July— August 

City  Hall  Plaza 

Supported  by 

The  Boston  Herald 

and  the  MBTA 
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Tennis  returned  to  eight  of 
Boston's  parks  this  summer,  as  the 


New  England  Lawn 


Tennis  Association 


MADE  LESSONS  AVAILABLE  THREE 
DAYS  A  WEEK.     ON  THE  HARBOR, 


Courageous 


AND  A  FLEET  OF  RHODES    1  9S  LEFT  THE 


docks  regularly  with  cockpits 
full  of  would-be  sailors. 

900  kids  (tennis) 
5,200  kids  and  adults  (sailing) 

June— September 
Various  parks  a  Boston  harbor 
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